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Journal: Marketing Orientations
The orientation that applies to Maytag’s Washers and Dryers is the Customer Orientation. It is the kind of orientation that is based on the owner-customer relationship. This prompts the need to treat the customer with much needed best service delivery. The durability of the business also depends on the marketing strategies that draw from how the customers are treated at that given enterprise. Due to the nature of this business which entails washing and drying; a simple concept mostly known as dry-cleaning, putting in all the demands of its survival on one tendency: satisfying customer’s needs, it becomes the apparent enterprise that requires absolute impeccable customer relation with more satisfaction on the services rendered. It is a business that entails finding aspects such a store, installation of electricity and generator back systems before installation of the washer machines. All these costs are to be met by the proprietor in the effort to meet the needs and wants of the customers. Also, this is a business that works well with the service having to be customized as per the instructions of the client. The nature of the work involved in this case will as well be moderate, high or low depending on the variability given by the customer’s directions. Those are the reasons the Maytag’s Washers and Dryers fall onto the customer orientation philosophy.
